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1876 Ericsson founded by Lars Magnus Ericsson
1892 First sales to China
1894 First sales to Africa (Ethiopia)
1900 95% of sales outside Sweden
1904 First sales to India
1923 Manual to automatic
1963 Electro mechanics to computer control
1981 Fixed to mobile
1991 GSM/2G introduced
2001 3G introduced
2005 3G/HSPA, Mobile broadband introduced
2009 World’s first commercial 4G/LTE launch made in Sweden
2010 Sales of mobile broadband took off
2011 6 billion mobile subscribers
2012 1 billion mobile broadband subscribers

ERICSSON –
 

136 YEARS OF LEADERSHIP

Global presence and scale
- Presence in 180 countries

- Sales 35 billion USD

- 108,000 employees

Technology leadership
- R&D investments 5 billion USD

- 22,000 R&D employees

Services leadership
- 57,000  services professionals 

- more than 900 million subscribers in networks managed by Ericsson

Presenter
Presentation Notes
Main message: Through it´s technological leadership and understanding of consumer and customer demands Ericsson is constantly breaking new ground and driving technology development forward.



Throughout the years Ericsson has been in the forefront of driving technology evolution forward. From the first steps going from telegraph to telephony all the way to the roll-out of 3G. Ericsson has for a long time been the birthplace of new technologies: GSM, EDGE, WCDMA, HSDPA, CDMA2000 and Bluetooth. No telecom supplier invests more resources in analysing, shaping and driving the future of the industry. For an operator partnering with Ericsson this means being constantly at the forefront of technological advancement. 



Comment on HSDPA: Ericsson foresee a mass market with HSDPA implemented in 2006. Already at the end of this 2005, Ericsson expect HSDPA to have been launched for commercial use. Ericsson is in the forefront through technology leadership and installed base of WCDMA networks. There is a strong need for increased speed following the trend toward Mobile Triple Play, enabled by mobile broadband. This, combined with the simplicity of the software-based upgrade, means a quick rollout of HSDPA. Ericsson's WCDMA radio access solutions are already prepared for a smooth software upgrade to HSDPA. Ericsson believes that the first terminals for HSDPA will be PC cards. This is natural since they are easy to implement, and they allow consumers the benefit of high-speed Internet connection from their laptops, independently of where they are. The networks will be upgraded second half of 2005. Initial HSDPA terminals, PC cards, supporting up to 3.6 Mbps, will be available at the same time. In early 2006, HSDPA will most likely be introduced in smartphones as well as the second generation of PC cards. We are also confident that we will see HSDPA integrated in laptops in 2007. 
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M2M subscriptions not included

Mobile subscriptions by 
Technology, 2008-2017

Presenter
Presentation Notes
************************************************

Slide owner: Traffic thought leadership, BNET Strategic marketing

Latest update: June 2012

Best before: November 2012

************************************************

The figure illustrates mobile subscriptions in each region up until the end of 2017 and is characterized by steady growth. This is especially evident in the Asia Pacific region where there are many developing nations with strong population and GDP growth.
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Mobile broadband is defined as CDMA2000 EV-DO, HSPA, LTE, Mobile WiMAX and TD-SCDMA.

M2M subscriptions not included in figure.

Mobile Broadband 
Subscriptions 
By device type

Presenter
Presentation Notes
************************************************

Slide owner: Traffic thought leadership, BNET Strategic marketing

Latest update: June 2012

Best before: November 2012

************************************************

Total smartphone subscriptions reached around 700 million in 2011 and are expected to reach around 3 billion in 2017.



In 2017, around one third of the installed base of mobile PCs is estimated to have a 3G/4G subscription: the remaining will use Wi-Fi or ethernet. Some mobile PCs with 3G/4G capability do not have an active mobile subscription. At the same time, only around half of tablets are expected to have a 3G/4G modem built in. Some of those will not have an active subscription.
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Towards the 
networked society

1 b.

5 b.

50 b.
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The Networked 
Society

INTERACTION 
INFRASTRUCTURE

MEDIACOMMERCE

SECURITY & 
SAFETY

GOVERNMENT

EDUCATION TRANSPORT & 
LOGISTICS

HEALTHCARE

UTILITIES

COLLABORATION

INNOVATION

INTEGRITY

COMPETENCE

TRUST

SOCIALIZING

LEARNING

INTERACTING

Presenter
Presentation Notes
Mobility, BB and cloud as an interaction infrastructure is not enough. There is also a need for contextual information to make it relevant for the user, organization or “machine”.



In the Networked Society people, knowledge, relations and information are networked for the progress of people, business and society.



Communications and information technology will converge into a single “creative network” critical for every day life and for the continued innovation that builds prosperity in the Networked Society.



This creative network is a flat common infrastructure, largely invisible, with an inherent ability to provide best performance for each purpose and situation. The creative network has seamless connectivity and no limitations to what can be done with different devices and usage contexts. Services and content can deliver the feeling of relevance, seamlessness, simplicity and comprehensive reach, to everyone.



In the Networked Society things will be made differently, created with higher efficiency and productivity with new and enriched experiences. Key traits of the Networked Society are continuous transformation driven by collaboration and creativity. Creativity originates in the interaction between people and businesses and takes different shapes and forms as it is expressed in the society we live in. The information age is an input, and not the outcome along the road towards the transition to a knowledge society. The knowledge society is a Networked society that knows how to use information 
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Summary of 
broadband benefits

+1000 bb users
 =>

 +80 jobs

+10 % points bb
 =>

 +1% GDP

+ 2 x
 

bb speed => + 0.3 % gdp
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Characteristics of the ICT 
industry

 -
 

the most globalized business sector

› Global market, global players
› Global products, based on global standards
› Global sourcing strategies, complex supply chains
› Global origin of products

Multilateral (WTO) trade liberalization 
– always the preferred option
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ICT goods: the case for zero
 duties

› IMPORT DUTIES SIMPLY DON’T MAKE SENSE
› Strong enabler for increased efficiency, productivity in all sectors
› Undisputed societal benefits (e/m-health, e/m-government etc)
› Enabler for addressing climate change, smarter society
› Driver for reducing the Digital Divide, connecting the unconnected
› Strengthens the investment climate, creates predictability
› Creates employment opportunities in the ICT sector in 

–

 
services

–

 
development of software

–

 
development of applications and content

–

 
manufacturing

› IN CONTRAST
› Customs duties and taxes only slow down uptake of technology
› No country has created a strong exporting ICT industry behind tariff walls
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WHY FTA’s are not the answer
 for a globalized sector

› No recognition of global supply chains
› No rules of origin harmonization in FTA’s
› Trade diversion will result from competing FTA 
activities on different time tables

› The cost of analyzing content (to meet rules of 
origin requirements) exceeds the benefit of 
preferential treatment
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ITA –  a success story

› A global industry initiative (1995-96)
› Guarantees bound duty-free treatment for ICT products
› Negotiated as a stand-alone WTO agreement by 29 

members (1997)
› 46 members have joined since, making a total of 75 

members
› An ITA Expansion negotiation with the ambition to broaden 

the product and membership scope was initiated in May 
2012, once again as a stand-alone effort

› WHAT’S STOPPING OTHER SECTORS FROM 
REPEATING THE ITA SUCCESS?
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