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The Impact of the Internet on 
Economic Growth and Prosperity 

McKinsey Report – http://goo.gl/Cvu6T 
(based on a survey of 4800 SMEs in 12 countries) 

SMEs extensively using web technology: 

 

1. Brought in twice as much revenue 

2. Grew more quickly 

3. Created twice as many jobs 

4. Exported more widely 

 



– “Alibaba sells more than Amazon 
and eBay combined” 

– "in a few years’ time it could be 
among the world’s most valuable 
companies” 

   

SME e-commerce is growing fast 

Of the current 230M SMEs 
worldwide, an estimated 
100M will go online in the 
next 10 years 



When e-Commerce first appeared 

 Great hope in "disintermediating" the long 
chain of middlemen that pay artisans 
~10% of the final retail price 

Initial promise 
to “level the 
playing field for 
the little guy” 

 
Bill Gates gushed 
about “friction-
free capitalism” 





Recent technical advances favor 
SMEs taking their businesses online 

1. Proliferation of low cost Internet devices 
(netbooks, tablets, smartphones) 

 



2. The Internet continues to expand and now 
robust, cost-effective cloud computing 
technologies are available to anyone 
 

Recent technical advances favor 
SMEs taking their businesses online 



3. Social networking services have confirmed 
the power and importance of trust 

Recent technical advances favor 
SMEs taking their businesses online 



 
OpenEntry combines advances to 

serve SMEs in 45 countries 



 
OpenEntry combines advances to 

serve SMEs in 45 countries 

1.Free online stores built on Google 
cloud computing environment 
 

2.Instructions in 57 languages 
 

3.B2B for wholesale or B2C for retail 
 

4.Can be built and managed with a 
smartphone 

 



Haiti 



Nepal 



Kenya 



USA 



Main e-commerce challenges for SMEs 
are visibility, credibility, and trust  

• A beautiful website alone is not enough 

• Buyers may not be able to find it  

• And even if they do, they won't trust it 



 
OpenEntry also creates 
branded marketplaces 

• For any business network 

o Chamber of commerce 

o Industry association 

o Trade show 

o Export promotion organization 
 

• Marketplaces aggregate the online stores of 
their members  
 

• Promotes the entire network  
 

• Generates visibility, credibility, and trust 



Branded Marketplace for Cuban Art 



Branded Marketplace for Vietnam Style 



Branded Marketplace for Bhutan Tourism 



Branded Marketplace for Nepal Handicrafts 



World Chambers Network of the International Chambers of Commerce 



Does it Work?   http://goo.gl/EWd4b 

https://www.google.com/voice/c/b/dan.salcedo@gmail.com/ui/ContactManager?js=RAW&titleBar=false&maximize=true&position=absolute&showVoice=true&showVoiceSms=true&hl=en_US&border=NONE&eventCallback=ParentStub1323132896876&zx=9mlgln5gqrmx




UNDP Conclusion 

• The largest impact of implementing this 
“pro-poor” e-commerce approach was on 
income and employment. 
 

• Firms using it reported jobs directly 
attributable to on-line promotion . . . 3918 
women 
 

• A relatively inexperienced group of young 
IT professionals could, with the proper 
tools, create employment for themselves 
while providing e-commerce services to 
local SMEs. 



Trade Promotion Organizations 

1.Guide their member exporters to build 
their individual B2B stores 

 
1.Build a marketplace leveraging their 

high profile to promote the exports of 
all their members 

 
1.Cover costs by charging members to 

participate in the marketplace 
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